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Brandywine Treasure
Trail PassportTrail Passport

Sample Banner Ad

Washington Post 
Print Ad

102.6% increase in 
Passport Sales
(2010 t 2011)(2010 to 2011)



July 11, 2011 -
August 31, 2011

Spectacular Summer
Weekends Campaign g ,Weekends Campaign

Eight participating hotels offering weekend 
discounts up to 50% off qualifying room nights. p q y g g
Supported by:
• Micro Website – GetAwaytoWilmingtonDE.com
• (2x) Targeted Consumer Email – total send 22,985
• (2x) Consumer E-newsletter Banner Advertisement
• Escapemaker com Consumer Email Send

Micro Website –
6,052 unique 
page views

• Escapemaker.com Consumer Email Send
• (2x) Today Media, Hudson Valley Magazine Email Send
• Google Ads Pay-Per-Click Campaign
• Social Media support via Facebook & Twitter
• Website banner ad support via:

•VisitWilminigtonDE.comg
• Escapemaker.com
• TripAdvisor.com
• CourierPostOnline.com
• APP.com (Asbury Park Post)
• LOHUD.com (Lower Hudson Valley)

78,271 impressions
1,244 clicks
1 6% CTR• DemocratandChronicle.com (Rochester, NY)

• DelmarvaNow.com (Salisbury, MD)
• HVMag.com (Hudson Valley, NY)
• WestChesterMagazine.com (West Chester, NY)
• WashingtonPost.com

1.6% CTR

Sample Banner Ad

64Rooms Booked
(as of 9/26: 4 of 8 
hotels reporting)



Print Advertising

Delaware Today Meetings Focus East
Preservation Magazine



Website Traffic

July Overview

• Total Visits increased 114% over July 2010

• unique Visitors increased 126% over July 2010

Total Pageviews increased 92% over July 2010• Total Pageviews increased 92% over July 2010

• Organic search traffic increased 38% over July 2010

August Overview

• Total Visits increased 199% over August 2010

• Unique Visitors increased 215% over August 2010

• Total Pageviews increased 123% over August 2010• Total Pageviews increased 123% over August 2010

• Organic search traffic increased 99% over August 2010

Note: September Website results not available at time of report.



Consumer E-News

July 2011
Total Delivered 11,078

Unique Opens 1,574

Unique Open Rate 14.21%

Unique Click Through Rate * 3 54%Unique Click Through Rate 3.54%

August 2011
Total Delivered 12,355

Unique Opens 2,001q p ,

Unique Open Rate 16.20%

Unique Click Through Rate 4.48%

September 2011p
Total Delivered 11,646

Unique Opens 1,675

Unique Open Rate 14.38%

Unique Click Through Rate 4.65%



Pay
Per

Click 

Campaign Clicks Impressions Click-Ca pa g C c s p ess o s C c
Through %

July 2011 6,833 165,805 4.12%
August 2011 6,560 170,887 3 84%August 2011 6,560 170,887 3.84%
Total 13,393 336,692 3.98%

Note: September PPC results not available at time of report.



Communications

• 7-page full-color article about Wilmington which in the 
October/November issue of Preservation Magazine The authorOctober/November issue of Preservation Magazine.  The author, 
Arnold Berke, participated in the Brandywine Musuems & 
Gardens Alliance FAM Trip in Spring, 2010 and returned to 
Wilmington in May for three days.

• Recent articles about the area have appeared in:

• USA Today
• Family Circle
• American Spirit
• Pittsburgh Tribune-Review
• Travel Video News• Travel Video News
• Meetings Focus East

• During the past quarter, we have hosted  five writers for a total of 
11 days. Thanks to all our members who assisted these writers 
and provided admission, accommodations or food.and provided admission, accommodations or food. 

Preservation Magazine


